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“The BBQ”aka

A shrink sleeve is a great solution to creating a great-looking aerosol label without first considering 
the color of the can.  In addition, CL&D was able to create a graphic version of the “brushed 
   Metal” look onto the label.  The customer was able to have just as, or more, vibrant cans 
                    than before, and were extremely happy to sustain the metal effect.  Certain 
                             varnishes were also added to the shrink sleeve to help the 
                                     ergonomics of the can being held during use.
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Check out the shr ink sleeve sa
mple pack enclosed

A beverage company created an energy drink with a 
controversial name.  The product can was printed 
directly with Litho technology.   After the product release, the 
beverage company learned that the name they chose for their 
product would not be approved.  They were stuck with tens of 
thousands of pre-printed cans and inevitable sunk costs.

CL&D worked with the beverage company to create cover-up shrink 
sleeves that would completely block out the printed can content.  The 
company was able to launch the product without having to dispose of 
the pre-printed cans.

A Pharmaceutical company currently invests in an adhesive pressure-sensitive label for their vitamin 
and health supplement product line.  In addition, they order separate, clear shrink sleeves to wrap around 
the top portion of the twist-off bottle for tamper-evidence.  The company is buying two labels.

Why not do the job of two labels with ONE LABEL?  CL&D created a high-definition, 360� full-coverage shrink sleeve with a tamper-evident easy-tear 
perforation below the cap for this pharma product.  The customer was able to fit more copy and design work on the shrink sleeve along with a
signification cost reduction in getting it done with one label.

CL&D worked on differentiation designs that would maintain the overall look of the product packaging, but enhance 
it in ways where the item would “pop” out on the shelves.  With the use of brilliant metal foils and holographic 
patterns, scratch n’ sniff applications, and spot pearlized and matte varnishes, various options were presented for 
greater shelf and consumer impact.

A haircare enterprise has recently changed aluminum can vendors.  The previously used cans were silver in nature with a brushed 
metallic appearance that the customer liked. The new cans are painted white and any printing over would result a foggier 
appearance and muted color.

As one of our most valued product lines, shrink sleeve 
act as both convenient and fashionable labels for 

various applications and also as problem sovlers for 
common label situations.

follow along with each case study to see how shrink 
sleeves are a great alternative for many circumstances

A recognized CPG company was experiencing a sales downturn in a product line that had various private label 
competitors.  The PL brands were mimicking the design and coloration of the original brand packaging and 
consumers were not seeing value over the higher priced brand item.


